
USE OF PROMOTED PRODUCTS / SERVICES
Outcome indicator, Output indicator

Indicator Phrasing

English: % of households who in the past [specify number] months used the promoted [specify the
product / service]

French: % de ménages qui, au cours des [spécifiez le nombre] derniers mois ont utilisé [spécifiez le
produit / service] promu

Spanish: % de hogares que en los últimos [especifique el número] meses utilizaron el
producto/servicio promocionado [especifique el producto/servicio]

Portuguese: % de agregados familiares que no(s) [especifique o número] mês(es) passado(s)
utilizaram os/as [especifique o produto / serviço] promovidos

Czech: % domácností, které v posledních [určete počet] měsících použily [uveďte propagovaný produkt
/ službu]

What is its purpose?

The commercial as well as public sector offer thousands of products and services that considerably
improve people's lives and livelihoods, such as water filters, agricultural inputs or different types of
advisory services. This is an important coverage indicator measuring the proportion of the target
households that in a certain period used the promoted product / service. It shows the met demand for
the promoted product / service.

How to Collect and Analyse the Required Data

Collect the following data by conducting individual interviews with a representative sample of the
target group members:

 

RECOMMENDED SURVEY QUESTION (Q) AND POSSIBLE ANSWERS (A)

Q1: In the past [specify the time period], did your household use [specify the promoted product or
service]?

A1: yes / no

 

To calculate the indicator's value, divide the number of households who in the assessed period
used the promoted product/service by the total number of respondents. Multiply the result by 100 to
convert it to a percentage.

https://www.indikit.net/userfiles/files/Rapid%20Guide%20to%20Survey%20Sampling_FINAL.pdf


Disaggregate by

Disaggregate the data by the respondent household's wealth, location and other relevant criteria.

Important Comments

1) The indicator does not need to focus on households only – it can be rephrased to focus on
individuals or companies.

 

2) Consider verifying the response either by asking more details (for example, Who was the
veterinarian? or What services did you use?) or, in the case of products, asking if you can see it.

 

3) Consider asking people who responded “no” why they did not use the product / service.

 

4) Consider also assessing how often the respondent used the promoted service/ product, so
that you can measure any frequency-related changes. You have two options how to gain the required
data:

    - If the respondents are likely to remember the frequency (because you are using a short recall
period or because it is likely that the person used the product/service a few times only), you can ask:
"In the past [specify the time period], how often did you purchase/ use [specify the service / product]?"

    - If the respondents are not likely to remember the frequency, ask: "Can you please tell me when you
last used [specify the service / product]?". While it is possible that a person used the service / product,
for example, yesterday but otherwise s/he uses it only once per year, in the total sample of
respondents, such 'accidental' facts cancel each other out and you gain more reliable frequency data
than you would get if you had asked "How often ...?".

E-Questionnaire

- XLS form for electronic data collection - indicator Use of Promoted Products / Services
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https://www.indikit.net/userfiles/files/Rapid%20Guide%20to%20Disaggregating%20Quantitative%20Data_v2.pdf
https://www.indikit.net/indicator/364-wealth-quintile
https://kobo.humanitarianresponse.info/api/v2/assets/a5vBYKxsSVFrHABXXNy6Hw/?format=xls

